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Fáilte Ireland: responsible for development of the tourism product in the Republic of Ireland, and for its marketing and 
promotion to the domestic market
Tourism Ireland: responsible for the marketing and promotion of the whole island of Ireland to overseas, international 
markets and operators



Fáilte Ireland comprises a number of different departments: 
from Commercial Development through Marketing, 
International Publicity, Accommodation Development to 
Regional Development. The Regional Development section 
comprises of 4 teams that are focused on the regional brand 
propositions: Wild Atlantic Way, Ireland’s Ancient East, 
Dublin and Ireland’s Hidden Heartlands.
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BRAND PROPOSITION
Explore the green heartlands of Ireland’s natural 
rural beauty, where activity and relaxation are 
centred around rural communities and their 
lifestyles, and can be discovered across a 
latticework of land and water trails, showcased 
by the iconic River Shannon and the Beara 
Breifne Way.



» SIGNATURE ASSETS:

– Still Water (Lakes & Rivers)

– Lake Island Castles

– Nature (Forests & Bogs)

– Hidden Heritage Gems

» SIGNATURE EXPERIENCES:

– Cruising on the Shannon

– Active in Nature (walking / water-based, etc))

– Family Fun in Nature and on the Water

– Uncovering Hidden Gems

– Angling & Golf



Regional Distribution of Visitors

70% of the action is in 30% of the landmass.

79% of overseas nights in 5 counties.

Sustainable growth demands greater regional 
spread.

Opportunity for Midlands.

Development of Ireland’s Hidden Heartlands:
Reminder of business opportunity



The Ireland’s Hidden Heartlands Team



Where we are

» Not strongly identified as a tourism 
destination – a permeable transit zone.

» 3.5% overseas overnights. 
3.5% domestic overnights.

» Some very good accommodation, 
but only 4% of bedstock.

» Some good hubs, but need more.

» Some good industry networks and 
clusters, and these need improvement 
and more are needed.

» Patchy range of visitor experiences 
across the region.

» Weak packaging and promotion to meet 
consumer needs.

Ireland’s Hidden Heartlands is an 
emerging destination:
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Future Development



The River Shannon

360km long from source to the sea
Navigable for the majority
Slow and still – only falls 60 feet in the first 150 miles

Three of the largest lakes in Ireland:
Lough Allen
Lough Ree (Lake of the Kings)
Lough Derg

Different habitats including
Lake, bog and water meadows

Special Areas of Conservation (SACs)
Special Protection Areas (SPAs)

Characterful and colourful villages and towns



Beara Breifne Way

500 km

Historic march undertaken in 1603

Beara in Cork to Breifne in Leitrim

12 different trails

Intersects with the Shannon at several points

2nd North-South spine in Ireland’s Hidden 
Heartlands



Growing and promoting the inventory of experiences in Ireland’s Hidden Heartlands: 2020



Growing the profile of Ireland’s Hidden Heartlands: Press ads in 2020



Growing the profile of Ireland’s Hidden Heartlands: Articles in 2020



Growing the profile of Ireland’s Hidden Heartlands: Influencers in 2020



Growing the profile of Ireland’s Hidden Heartlands: Media partnerships in 2020



Supporting businesses through Covid-19 in Ireland’s Hidden Heartlands: e.g. The Adaptation Fund 2020



Growing the profile of Ireland’s Hidden Heartlands: Covid-19 Safety Charter certifications 30 March 2021



Register on our Trade Portal
https://tradeportal.failteireland.ie/

Training and supports
https://covid19.failteireland.ie/

Research and insights
https://www.failteireland.ie/Research-and-insights.aspx

Useful links



Go raibh mile maith agaibh!
Thank you!


